CASE STUDY

Casino & Sport
Betti n g O p p Fraud prevention & state State-specific campaigns

Z2A’s approach STRATEGY

. . . targeting Messaging tailored to players in NJ, PA,
iIGaming — United States Proprietary tracking technology MI, WV and NY, maximising relevance
minimises fraud and executes precise and lifting app downloads.

A casino and sport betting app partnered
with Z2A Digital to boost app installs, drive
first-time deposits and grow revenue across

state targeting, keeping every campaign
compliant and relevant.

key U.S. states — increasing downloads, —
improving retention and building loyalty while Whitelisted age-restricted Tailored user segmentation
staying strictly compliant. e channels Audiences segmented by behaviour
. p Only compliant ad inventories serving and preference, focusing on high-
. 4 v Y : 21+ audiences in legal states, so FTD players for stronger engagement
CHALLENGES ‘- T"E ¥ - campaigns meet regulation and reach and ROAS.
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Legal compliance. Campaigns had to the right users.
reach only users in states where the P‘-AYER F’RST
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operator is licensed.

Results
[0]0] €, 5000+

Installs in one year First-time deposits
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Age-restricted targeting. Ads had to
focus exclusively on 21+ audiences while
excluding certain platforms.
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$1.07M 125%

Incremental revenue Return on ad spend
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